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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

Counterfeit Products

Preloved Products

Prohibited Products for Campaigns

Advertisement Products

Repacked Products

Mistakes with the Cover Image 

Out of Criteria

Pre-order

Out of Stock
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

USAGE OF BRAND TRADEMARK Using the trademark of the brand on generic products



1) Counterfeit 
Products
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

USAGE OF BRAND LOGO Using a logo of a certain brand on a generic product
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

CLASS A, REPLICA, OEM, OVERRUN, INSPIRED  using the name of a brand but not 
being sold by the brand

CLASS A REPLICA OEM
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

OVERRUN INSPIRED



2) Preloved 
Products
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Preloved/Used items



3) Prohibited 
Products for 
Promotion
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Contact Lens and Its Paraphernalias 
Any type of contact lens and its paraphernalias are restricted to be promoted due to 
health hazards 



14

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Adult Items products that are should not be sold to all ages 
Items that are mistakenly categorized under Sex Toys Category



4) Advertisement 
Products
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Any sample products that are given for free are not allowed to be included on sale



5) Repacked 
Products
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Any products that are not on its original packaging



6) Mistakes with 
Cover Image
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Clear image of the product being sold should be used as cover image.



7) Out of Criteria
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Nominated product is out of criteria based on the campaign details of a certain collection

Example:

Item nominated should 
be BUY 1 TAKE 1 and 
part of our BABIES 
AND KIDS 
CATEGORY
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Under Babies & Kids 
Category but not Buy 1 

Take 1

Should be Buy 1 Take 1 Buy 1 Take 1 but not under 
Babies & Kids Category



8) Pre-order
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

SHOPEE MALL LISTING GUIDELINES
SELLER EDUCATION HUB

Pre-order Products 



8) Out of Stock
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Avoid including the following to ensure  the excellent online shopping experience

SHOPEE MALL LISTING GUIDELINES
SELLER EDUCATION HUB

Out of Stock
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Captivate buyers in the details

Images

Product Name

Variation

Product Specifications

Product Description
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
SELLER EDUCATION HUB

Good Listings
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Captivate buyers in the details

SHOPEE MALL LISTING GUIDELINES
SELLER EDUCATION HUB

Example:
Item nominated should be BUY 1 TAKE 1 and part of our BABIES AND KIDS CATEGORY

A
ll im

ages

Clear, sharp, not pixelated and 
realistic
Product(s) are clear on the cover 
image
No reflection of people or other 
objects

Product 
N

am
e

Brand name , Product name, and 
Specification  is clear
No Special characters
No unnecessary information

Variation

Clear and precise options
Has stocks for each combination
Color options are visible on the 
images
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Captivate buyers in the details

SHOPEE MALL LISTING GUIDELINES
SELLER EDUCATION HUB

Product 
Specifications

On the right Category
Has the correct Brand Name for 
branded products
Clear and correct attributes
With Stocks
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MARKETING CENTER CAMPAIGNS LISTING GUIDELINES
Captivate buyers in the details

SHOPEE MALL LISTING GUIDELINES
SELLER EDUCATION HUB

Include product specifications

Provide buyers with technical product details such 
as material, weight, dimensions electrical 
characteristics and more product defining factors.

These details are especially important for 
electronics, equipment and tools.

Share uses for the 
product 

Explain the different 
ways buyers can 
enjoy using your 
product.

Specify warranties

Indicate any available 
warranties and their 
duration.

Informative Description



SELLER ONBOARDING
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